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Budget Engagement 2014/15: A summary of findings 

1. Introduction 
 

The Authority has implemented an ongoing engagement programme during 2014/15 

with residents and other stakeholders. 

This summary of findings incorporates feedback from the 2014 Residents’ Survey, 

Summer Engagement Programme, and State of the Area Debate, in addition to the 

corporate budget engagement programme. 

The budget engagement programme included a web based questionnaire, drop-in 

events at Customer First Centres and discussions with the North Tyneside Strategic 

Partnership and Residents Panel (budget proposals were also presented to the 

Leadership Forum, Working with the Community and Voluntary Sector Event and 

Staff Panel). The following table illustrates the nature and numbers involved in each 

engagement activity: 

Engagement activity Feedback received from N stakeholders 

Residents Survey 1,176 questionnaires completed 

Summer Engagement 
Programme 

590 questionnaires completed 

State of the Area Event 120 participants 

Budget web pages 44 questionnaires completed, 525 unique visits 

Budget Drop in events 28 questionnaires and 49 feedback cards, 95 visits 

NTSP Budget Debate 12 participants 

Residents Panel Budget 
Discussion 

32 panel members 

 

As the web-based engagement will run until Sunday 18 January and additional 

responses are expected from the Young Cabinet, Youth Council, Children in Care 

Council, Children’s Council and Children and Young People’s Health and Wellbeing 

Group, the Business Forum and service specific budget engagement – an 

addendum report will be produced prior to Council on 5 February 2015. 

2. Findings 

2.1 Overview 

Corporate budget engagement shows broad agreement with the proposals, with 

interest to have more information at the relevant time. 

2.1 Key feedback 

Analysis of all of the available engagement feedback highlights a number of key 

messages: 

Ready for School 
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The key messages were: 

 Interest in and support for the family partner role which is seen as successful, 
joined up, evidence based and avoiding duplication. 

 Agreement with the ready for school entitlement (aspirations for children’s 
communication, attitudinal, social, emotional and physical wellbeing and 
development), but concern that it should not be used to discriminate against 
children and families who failed to meet the milestones. Also that it is 
essential to raise public awareness of the importance of effective, early 
intervention. 

 Agreement that services offered by children’s centres should be more 
targeted. 

 

Ready for Life and Work 

Key messages were: 

 Agree we must recognise the changes in the labour market and deliver the right 
skills, advice and experiences in the right places for all ages and abilities. 

 Agree there needs to be effective communication of the opportunities available. 

 Employers and the community and voluntary sector to work more with and in 
schools. 

 Careers advice at 14-15 years old is too late - it needs to be more realistic and 
linked into the labour market. 

 
Cared for, safeguarded and healthy 

Key messages were: 

 Strong support for re-enablement, backed up by positive personal experiences. 

 Promotion of healthier lifestyles as a key part of prevention. 

 The community and voluntary sector’s key role in communicating change and 
direct service provision, within available capacity. 

 The council should co-ordinate and communicate the services offered under this 
theme. 

 Support for greater integration of health and social care. 

 
Great Place to live, work and visit 
 
Key messages were: 

 The importance of a good quality environment, and the need to improve roads 
and pavements, and the cleanliness of the borough, and ensure that the need for 
increased housing is met. 
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 Support for coastal regeneration plans. 

 Recognise the contribution tourism can make to the North Tyneside economy, 
make more of the area’s history and get the offer right. 

 Recognise the role of the community and voluntary sector and identify ways to 
support the involvement of local communities. 

 Praise for the borough’s parks and activities. 

 

 


